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Knowledge sharing is key 
to partnership
Knowledge sharing is critical to the Global 
Landscapes Forum (GLF). The GLF brings 
together diverse stakeholders to collaborate 
on sustainable landscape management.

Knowledge sharing is essential for our 
partnerships:
• Fosters collaboration and synergy by 

combining unique insights and resources.
• Accelerates learning from experiences, 

successes, and failures, leading to more 
informed decisions.

• Encourages innovation and problem-
solving by exchanging diverse ideas.

• Enhances capacity building by empowering 
all partners with necessary knowledge 
and skills.

• Promotes inclusivity, allowing all 
stakeholders to have a voice and contribute 
meaningfully.

• Fosters transparency and trust among 
partners through open knowledge sharing.

• Enables scaling up impact by replicating 
successful initiatives in different contexts.

• Supports evidence-based policy and 
decision-making through shared research 
and data.

• Ensures long-term sustainability by 
facilitating continuous learning and 
adaptation.

Knowledge sharing empowers stakeholders to 
collectively address global challenges and 
work towards a more sustainable future. Learn 
more about GLF’s partnerships.
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Benefits of sharing 
knowledge with the GLF
GLF events are vibrant gatherings that foster 
collaboration, knowledge exchange, and 
innovation. They serve as platforms to address 
pressing landscape challenges and create a 
shared vision for a more sustainable future.

Knowledge sharing can take various forms, 
including but not limited to research papers, 
case studies, policy briefs, toolkits, reports, 
videos, podcasts, and infographics.

Some of the added benefits to sharing 
knowledge in the framework of event 
sessions include:
• Engage session participants with resources 

and latest trends on the topic
• Increase host organization recognition
• Bring traction to both the GLF and 

engaged partner’s websites
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Co-create with the GLF
Knowledge products co-creation opportunities 
are a valuable aspect of the events organized 
by the GLF. These opportunities enable 
diverse stakeholders, attending the GLF 
events, to collaboratively develop and 
share knowledge products that contribute 
to the understanding and sustainable 
management of landscapes. Here’s how 
knowledge products co-creation opportunities 
benefit the organization events:
• Involves diverse stakeholders for 

comprehensive outcomes in landscape 
management.

• Fosters cross-sectoral collaboration, 
combining expertise for innovative 
solutions.

• Focuses on practical outputs like policy 
briefs and tools to address challenges.

• Aligns research with stakeholder needs for 
actionable outcomes.

• Empowers participants in evidence-based 
decision-making and ownership.

• Facilitates networking and partnership 
building.

• Leaves a long-term impact as valuable 
resources beyond the events.

• Adapts and refines outputs based on 
stakeholder feedback.

• Enables digital accessibility for global 
dissemination.

• Contributes to the global knowledge 
sharing ecosystem in sustainable landscape 
management.

Do you have an idea for co-creation? Contact 
GLF Knowledge and Learning Coordinator 
Kimberly Merten k.merten@cifor-icraf.org

©Kelly from Pexels  
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Knowledge promotion
Knowledge promotion strategies of GLF events 
aim to create a widespread and lasting impact 
by disseminating valuable insights, inspiring 
action, and fostering collaboration among 
diverse stakeholders. By utilizing various 
communication channels and leveraging 
digital platforms, the organization ensures 
that knowledge about sustainable landscape 
management is accessible and reaches a 
global audience.

Examples of knowledge promotion on the 
GLF’s channels include but are not limited to:
• Social media posts
• Newsletters
• Interactive pages
• News articles
• GLF’s website

  ©Oladimeji Ajegbile from Pexels
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5. Multilingual Accessibility: The content 
should be available either in English, 
Spanish, Portuguese, or French, catering 
to diverse audiences.

6. Multiple Formats: Various presentation 
formats, such as text, infographic, audio, 
presentation, or video, are accepted.

7. Evidence-Based: The product should 
be based on original research, providing 
proper citations to support its claims.

8. Creative Commons License: It can be 
available under the Creative Commons 

Attribution-NonCommercial-Share Alike 

3.0 IGO license, allowing for sharing with 
proper attribution.

9. Hosting: The content should be hosted 
on reputable and secure websites 
affiliated with recognized organizations, 
ensuring credibility and accessibility.

Criteria for knowledge 
submission

To submit a knowledge product to be 
uploaded to the GLF’s Knowledge library 
and promoted on our associated media, the 
following criteria must be met:
1. Relevance: The product should focus on 

landscape-related issues and sustainable 
development, aligning with the five 
GLF themes.

2. Publication Date: It must be published 
in recent years to ensure up-to-date 
information.

3. Landscape Solutions: The product 
should offer actionable tools for on-the-
ground implementation in Latin America, 
Africa, or Asia.

4. Authorship: It should be authored by 
GLF Charter members or engaged 
partners, ensuring credibility and 
expertise.

©George Dsilva from Pexels  
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How to submit knowledge?
Knowledge can be shared through 
the following:
• Session plan. If you are taking part as a 

session host in one of the GLF events, add 
your knowledge products to the
“Knowledge product” section of your 
session plan.

• Knowledge submission form. Fill out
the form for each of the products to be 
submitted. Estimate submission time of
3 minutes.

• E-mail. For any questions contact 
Knowledge content officer Marilyn 
Sanchez

m.sanchez@cifor-icraf.org
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@GlobalLandscapesForum@GlobalLF

Funding partners

Global Landscapes Forum

The Global Landscapes Forum (GLF) is the world’s largest knowledge-led platform on 
integrated land use, dedicated to achieving the Sustainable Development Goals and Paris 
Climate Agreement. The Forum takes a holistic approach to create sustainable landscapes that 
are productive, prosperous, equitable and resilient and considers five cohesive themes of food 
and livelihoods, landscape restoration, rights, finance and measuring progress. It is led by the 
Center for International Forestry Research (CIFOR), in collaboration with its co-founders UNEP 
and the World Bank and Charter Members.

Charter members: CIAT, CIFOR, CIRAD, Climate Focus, Conservation International, Crop Trust, 
Ecoagriculture Partners, The European Forest Institute, Evergreen Agriculture, FAO, FSC, GEF, 
GIZ, ICIMOD, IFOAM - Organics International, The International Livestock Research Institute, 
INBAR, IPMG, IUFRO, Rainforest Alliance, Rare, Rights and Resources Initiative, SAN, TMG-Think 
Tank for Sustainability, UNCCD, UNEP, Wageningen Centre for Development Innovation part 
of Wageningen Research, World Farmer Organization, World Agroforestry, World Bank Group, 
World Resources Institute, WWF International, Youth in Landscapes Initiative (YIL)
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